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Background
Warmth and competence are two core dimensions of people social perception. Warm people are perceived as friendly,
helpful, and cooperative, whereas competent people are perceived as intelligent, skilled, and efficient. Ideally,
charismatic people are expected to be perceived as both warm and competent (Tskhay, et al., 2018), but the
relationship of these perceived characteristics with the way we perceive political leaders' charisma is less obvious.
Political leaders may be perceived as competent – having power or being smart, and warm – being likeable or attractive
(Kinder, et al., 1980; Lee & Fiske, 2008), but occasionally they can be perceived as competent but not warm or vice
versa. Political leaders' traits are perceived via different media (Lord & Maher, 2002), which may influence the way they
are evaluated. In two experiments we tested how minimal information (names or short presentations) influenced the
way participants evaluated political leaders' charisma, warmth and competence. So far, some researchers examined
perceived warmth and/or competence of leaders (e.g., Benjamin & Shapiro,2009; Sussman et al., 2013) while others
tested perceived charisma (e.g., Tskhay, et al., 2017). As far as we know, no research has taken into consideration both.
The present study main tenet was to search for the relations between perceived charisma, warmth and competence, in
conditions when very minimal information about the leaders is given.

Method
In experiment 1, 40 participants were given names of US and British political leaders', and evaluated their warmth, 
competence and charisma.
In experiment 2, 67 participants viewed 20 seconds clips of unfamiliar leaders giving a parliament speech and rated the 
leaders’ charisma. 
Charisma was measured using 3 items ("Displays a sense of power and confidence", "Acts in ways that builds respect", 
"Has a strong sense of purpose", average alpha = .75)
Warmth was measured by 3 items (likability, trustworthiness, and attractiveness, average alpha = .77)
Competence was measured using 2 items (competence and dominance, average alpha = .78)

Conclusions
The results of the current study suggest that acquiring more information about a leader refines the impression of the 
leader's traits, thus emphasizes the leader's prominent characteristics as either warm or competent. 

Results
When forming an impression based on leaders' names (Exp. 1), irrespective of the participants' level of familiarity with 
the leader, the more the leader was perceived as charismatic, the more he or she was evaluated as both warm and 
competent. However, when impression was based on viewing unfamiliar leaders in action (Exp. 2), perception of 
charisma was distinctively associated with either competence or warmth, but never with both.
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