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Abstract

"The Academy of the Hebrew Language", an institution for the study of Hebrew and its
cultivation, uses "Facebook" to publish Hebrew-related content (https://hebrew-
academy.org.il). "Facebook" serves as a platform for informal learning and as a tool for
engaging the public (Alm, 2015). It offers the public an opportunity to learn Hebrew in a
technological environment, using personal electronic devices. This quantitative study
examined the correlation between several characteristics of posts published on the
institution’s Facebook page and users’ engagement in them. During this study, 100 posts —
published within two sequential months — were examined. Users’ engagement was measured
by counting "likes", "comments" and "shares" and by summing them together (Barreto &
Ramalho, 2019; Scissors et al., 2016). The results of the study show that there is a correlation
between posts’ interactivity and users’ engagement. Moreover, the study shows that there is
a significant difference in users’ engagement between posts related to current affairs and
posts abstaining from them. Furthermore, there is a significant difference in the number of
comments between posts published on weekends and posts published on weekdays, and
between posts containing "tags" and posts that don’t contain them. Moreover, there is a
significant correlation between posts’ interactivity and the number of comments they draw.
Users’ engagement indicates the extent of exposure to the educational content published on
the page and demonstrates how users participate in an informal learning platform (Alm, 2015;
Khobzi et al., 2019). Drawing on the study’s conclusions, other educational Facebook groups
can increase users’ engagement.
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TPNDNN AYTIND NXOYN NIV NAYN MNAY SNAN TOM ,/NdIYN WO MINTPRNY
NN NYIN MYNNNA IPN P2 ,ANI70 DNPY NOYN DX YWIND NOYNN ON ¥aNa
,TPONMNA-N NTINRO0 NNHMAVYS IMNNN 11 NYA (https:/hebrew-academy.org.il) 7120»9”
TOMN YV PIADYIN TINY2 DMIDNOND DNIONI 2WH NPNY NDNY NIVORDN
SY DMYIRN DNPIVWINI YN NPNDNOV N0 NND»PNN NOWN NN T .(Alm, 2015)
DYIDNNNN DOVDIY MMANN P2 WP NN PITID NN IPNNN NIVH NI MINT NDY
DTN OWHNN MIANYN 0N DOWYINI MIANYN NN PIAY TOMN HY P1a0»an Tnya
DNX 92 NPAD MYNNNIDY DNV ZIANDID ,/DXP»I7N NN N0 MYNNNI
P12 Y OIMND PPN (Barreto & Ramalho, 2019; Scissors et al., 2016) T39)2 Mwann
YR DMP D DITHIN IPNNN ININA .WUNIN ITHNY DIIANRND DID HY INNNY DXV 100
D NI TIY I DOWONN MANYN NN P2V VDIdN DY NPDLPNIVIRD NI P2 PNIIN
P25 OYONIOVPN DIWPRD DIWIPHNN DV P MIANYND NN PN DTaN O»P
P2 M2ANNN NN PN DTN N¥NI G0N .NT NDN DIWPRD DIVIPH DINY DVDI
7ONPNY 12ONY DXV P2Y,059792 IDNIY DIVDII PIAY V1AV 391D INDNOY DXVDID
Y NPDLPRIVIND NN P2 PN WP R8N TIY 7DNPNY 190N ROV DXODII Pad
MYIOM APEPNIVYINI VIDYY PPOND 1T N3 IPNNN /MANNTN NN PV VDN
MAMYHT NN DX MOYND D1 TOMN HY DVDIAL DOINIVPN DIYIPND NYWPN
VI NPSPRIVIIND YIDW INAVN ID DOLDID DIDIY G0N .DWHNIN YW NdYHHON
9PN DY NTYN DXWONN MIANYN .OOWINN 7MANNY MND DR MOYND DN "ONPN12
W IPYNNO-N NTNY N0 NYVS MANNYN TN TINY STIION 1IN0 NN
NN AN DTIND YT IPNNN MIPON Yy OOIANNY 11 (Alm, 2015; Khobzi et al, 2019)
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