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Abstract

The present study examined the perceived benefits of educational content creators on the TikTok
platform, with the aim of understanding their motivations, user experience, perceived influence on
the audience, and considerations in selecting content. The study was conducted using a qualitative
approach through interviews with four content creators from the fields of education,
communication, design, and programming, and was analyzed using thematic analysis. The findings
indicated that the motivations include a combination of a sense of mission, personal interest, and a
desire to teach, alongside aspirations for exposure, promotion, personal branding, and financial gain.
TikTok's characteristics—fast pace, short format, and tailored algorithm—require creators to simplify
content, experiment with diverse presentation methods, and continually adapt to the platform's
dynamic nature. Considerations in content selection are based on relevance, professionalism,
demand, and community feedback. The creators perceive themselves as having a real influence on
the audience, and this perception is based both on quantitative metrics and on qualitative
interactions, indicating a perceptual or behavioral change among viewers. The conclusion is that
TikTok may serve as a significant educational platform, enabling broad access to knowledge and the
building of learning communities, yet it also entails substantial challenges including information
overload, maintaining credibility, and coping with public and algorithmic pressure—challenges that
require creators to exercise flexibility, critical thinking, and ongoing professional oversight.
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