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Abstract

In July 2015, Buzzfeed launched the Tasty Facebook page. This page includes
short cooking video lessons (between 30 seconds to three minutes). In less than
a year later the Tasty page had become one of the most viewed pages on
Facebook. The purpose of this study was to examine the relationship between
uses and gratifications in Tasty videos viewers. The research tool is a
quantitative study using a survey questionnaire based on an existing
questionnaire that had examined the uses gratifications of news videos viewers.
The gratifications that were examined are satisfying the need for leisure and
entertainment, self-expression, expanding knowledge and social gratification.
The literature review has shown that instructional videos are a good means to
self-learning of integrated knowledge (procedural and declarative) such as
cooking, but the videos appear to be more effective as an additional tool for
learning rather than as an exclusive solution. The main finding is that the main
gratification from viewing Tasty videos is expanding one's knowledge
concerning cooking, Nevertheless most Tasty viewers watch it in a passive
way such as viewing or playing videos. Most video viewers do not implement
the knowledge passed in those videos and do not actually cook. Therefore, we
recommend using videos of this type as an instructional aid to increase your
motivation and enjoyment of learning.
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