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Abstract

TED (Technology, Entertainment, Design) is a global non-profit academic
conference that have been publishing lecture videos in Ted website, which
crossed the one billion views (Ted, 2017). This research is based on the uses
and gratifications theory (Katz, Haas, & Gurevitch, 1973) which divide
gratification to four types of needs: Cognitive, emotional, integrative and
escapistic. A questionnaire was design to measure the gratifications that TED
watchers fulfil from watching TED videos. The participants in this research
are 160 TED watchers. They are mainly motivated to watch TED videos from
cognitive and emotional needs. Most of the them are watching TED between
few time a week to once a month, furthermore viewing frequency increases
when the cognition need is higher. They preferred lectures about science and
technology, those subjects also relate to satisfying cognitive needs.

In conclusion, TED videos are an opportunity for independent online video-
based learning, as viewers consume academic information independently to
satisfy cognitive needs.

Keywords: uses and gratifications theory, TED, online videos, learning
resource.
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