Y343 sy "o N9 MY mIn M8 NN

OXOULII NIYTINA EmMoji-2 wIn'v 19'7D D"MAIAN NITNY

(hvoio)
[Inxy 17 27 197 DTN XY 27N
D'NTPR D'TIN'Y77 DONN D'NTEX D'TIN'Y? ™DONN D'NTPR D'TIN'Y77 ™DONN
gila_la@mla.ac.il hedvalevy1972@gmail.com ayalatsur7 @gmail.com

Adult's Positions Towards Using Emoji in WhatsApp Messages

(Poster)
Ayala Tsur Hedva Levy Gila Levi Atzmon
The College for Academic The College for Academic The College for Academic
Studies Studies Studies

Abstract

In recent years Emoticon and Smiley have become an inseparable part of
communication in WhatsApp. This study examined the attitudes of adults
regarding the use of Emoji to transmit verbal and emotional messages in
WhatsApp. Accordingly, three main questions were asked: (1) What are the
characteristics of using Emoji by adults? (2) How do adults value the
contribution of Emoji to understanding a nonverbal emotional message? (3)
What are the attitudes of adults towards using Emoji as a substitute for
language? 110 participants answered an online questionnaire during May
2017. The data analysis reveals that most adults regard Emoji as a fundamental
part of digital conversation. They use Emoji to convey nonverbal messages as
well as emotional messages, assuming that their message will be understood.
This finding correlates to Mayer's Principle of Multimedia (Mayer, 2009),
claiming that a combined visual and verbal message is easier to comprehend.
Half of the participants claim that Emoji can replace a verbal message, but
most of them disagree that Emoji can entirely replace written text. Therefore,
despite the growing use of Emoji, it is still difficult to accept the idea that it
can be regarded as a new digital language, however it can be a part of written
text.
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