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Abstract The correlation between three conceptions of social presence (seen as 1.
a subjective quality of a medium that determines the quality of the communication and
perception of others, 2. self-projection onto the group, and 3. identification with the
group) and different aspects of perceived learning in online discussion groups were
tested. Six hundreds and fifty nine students completed a web-based questionnaire
that was distributed via 50 course Websites. Self projection, perception of others and
identification with the group correlated positively with each other. They also corre-
lated positively with most aspects of perceived learning. The subjective quality of the
medium did not correlate with these conceptions and also did not correlate with any
aspects of perceived learning. Thus, social presence may afford learning by setting a
convenient climate. Alternatively, it may contribute only to the socioemotional source
of perceived learning while leaving cognitive source unaffected.

Keywords Social presence · Perceived learning · Online discussion group · Self
projection · Group identification

In recent years, online environments have become more widely used for teaching
courses and for affording interactions between learners and instructors. One impor-
tant aspect of an online learning environment is the ability of the learners to establish
a satisfying level of social presence. Online environments, and especially text-based
environments, may challenge the process of constructing social presence, which in turn
may impair learning processes. In this paper, we present three definitions of social
presence, suggest a working definition for perceived learning, discuss the relations
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between social presence and perceived learning, and report the results of a study that
tested the relations between the three conceptions of social presence and perceived
learning.

A literature review disclosed three different conceptualizations of social presence
that were studied in learning contexts: (1) as a characteristic of a medium that enables
(or disables) transmissions of social cues that are essential to perceive another learner
as “real”; (2) as the potential for a learner to project himself socially and emotionally
as real people in an online community, and (3) as a characteristic of a group, that
reflects the level of social identification with, and the sense of belongingness to an
online learning group. It is noted that other conceptualizations also exist (see: Biocca
et al. 2003; Lee 2004; Lombard and Ditton 1997), but in general they were not used
in a learning context; hence we will not discuss them here.

1 Social presence as perception of other given the subjective quality of a medium

Rourke et al. (1999) traced the concept of “social presence” back to Mehrabian’s
(1969) concept of immediacy, which he defined as “those communication behaviors
that enhance closeness to and nonverbal interaction with another” (p. 203). Accor-
ding to Mehrabian, nonverbal communication leads to more immediate interaction
and psychological closeness, while a conversation that lacks cues such as gestures or
facial expression will result in a “distant” interaction. The concept of immediacy has
been tested widely in face to face classes (Witt et al. 2004), mainly as a factor that
relates to teacher–student relationships.

Short et al. (1976) elaborated upon these ideas and hypothesized that the inabi-
lity of a communication medium to transmit nonverbal cues has a negative effect on
interpersonal communication. They defined social presence as “the salience of the
other in a mediated communication and the consequent salience of their interpersonal
interactions” (p. 65). In other words, if a communicator does not intimately perceive
her partner as a real person while communicating via a specific medium, this medium
is said to be impersonal, cold and unsociable. Short et al. argued that social presence
affects the nature of an interaction, that communicators are aware of the degree of a
medium’s social presence, and that communicators take it into account when planning
contact. Thus, the first definition of social presence that will be tested in this study is the
subjective quality of a medium to convey enough social cues, so that communicators
perceive their partners as real, multi-dimensional human beings.

Many studies have ranked different communication media with respect to their
level of social presence as suggested by this definition (Caspi and Gorsky 2005; Daft
and Lengel 1984, 1986; Daft et al. 1987; Dennis and Kinney 1998; Irmer and Bordia
2003; Rice 1992; Short et al. 1976). However, it was shown that a “lean” medium, one
that lacks the potential to transmit social cues, does not necessarily restrict interaction
relative to a “richer” medium.

Hackman and Walker (1990) studied the perceived learning of students in an
interactive television setting. Although interactive television is a relatively rich com-
munication medium, it still contains less social cues relative to a face-to-face setting.
They found significant positive correlations between social cues given to students
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(e.g. encouraging gestures, smiles, and praise) and students’ perceived learning.
However, in this study, social presence was conceptualized only as teacher–students’
immediacy. Webster and Hackley (1997) reported that perceived medium richness
(i.e., the subjective quality of a medium) correlated positively with “cognitive engage-
ment” (defined as the subjective experience of attention focus, curiosity and intrinsic
interest) of students that learned via video-conferencing systems.

In a very influential study, Gunawardena and Zittle (1997) measured the relation-
ship between perceived social presence, defined as perception of other learners, in
online courses and learners’ satisfaction. They found that social presence accounted
for more than half the variance of learner satisfaction. The questionnaire developed by
Gunawardena and Zittle has been used widely in many other studies of social presence
(for criticism of this instrument see Tu 2002a; Kreijns et al. 2004).

2 Social presence as self-projection onto the group

Alternatively, Garrison et al. (1999) and Garrison and Anderson (2003) defined social
presence as the ability of learners to project themselves socially and emotionally as
real people in an online learning community. This definition differs from the previ-
ous one in three senses: First, Garrison and his colleagues moved the focus from the
potential of a medium to allow communication that affords transmission of social cues,
to the actual communication observed. Second, while Short et al. (1976) focused on
the limitations that a medium imposes on the interaction, Garrison and his colleagues
focused on the way people overcome these constraints. Third, and perhaps more impor-
tant, instead of focusing on how people perceived the other(s) they considered “social
presence” as projection of the self. Perception of other and self projection are two
independent processes. Moreover, since perception is a subjective process, it is quite
possible that, despite the projection of someone’s self onto an online community, the
other participants do not necessarily perceive her as a “real” person. Blau and Caspi
(2007) found evidence that there is a discrepancy between the way people perceive the
level of social presence in a text-based discussion group and the level that is uncovered
by counting textual projections of participants’ self within that group. Swan and Shih
(2005) found that the perception of social presence is related to its presentation: Stu-
dents perceiving the greatest presence of others in online discussions also consistently
projected more of their own self therein.

Garrison et al. (1999), Garrison and Anderson (2003) and Rourke et al. (1999)
suggested three categories of how social presence is manifested: affective, open com-
munication, and cohesive. The indicators for the affective category are expressing
emotions, using humor, and self disclosure. The indicators for the open communica-
tion category are replying to others, referring to others’ messages, expressing agree-
ment or appreciation, and asking questions. The indicators for the cohesive category
are addressing participants by name, using inclusive pronouns and greetings.

The work of Garrison et al. triggered many studies that followed their definitions.
Some studies measured this kind of social presence in order to support the claim
that such social presence actually exists and can be found in online learning envi-
ronments (e.g., Leh 2001; Rourke and Anderson 2002; Rourke et al. 1999; Stacey
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2002; Tu 2002b; Tu and McIsaac 2002). We will return to the relation between social
presence as is conceptualized here and the impact it may have on perceived learning.

3 Social presence as social identification

A third conceptualization of social presence was suggested by Rogers and Lea (2005).
This conceptualization stemmed from the Social Identity model of Deindividuation
Effect (SIDE, Reicher et al. 1995; Spears and Lea 1992, 1994). This model suggests
that an individual’s self is multi-faceted, and includes both personal and social identi-
ties. Each social identity provides information about the social group, what is typical
for that group and the expected norms it demands. At any time, either a particular
social identity or personal identity can be salient, and guides the behavior of the indi-
vidual. Spears and Lea (1992) argued that an absence of social cues in an interaction
does not imply an absence of social cues per se, since the social cues always exist as
cognitive representations. Therefore, according to the model, a feeling of belonging-
ness to a group, or identification with a group, can occur even in a “lean” environment
that supplies minimal social cues. Moreover, such feelings may result in a perceptual
immersion within the group. Rogers and Lea (2005) conceptualized social presence
as a feeling of belongingness to, and identification with, an online group that causes
this sense of immersion. They reported a positive correlation between social presence
and collaborative outcomes.

Group cohesiveness is common to both the conceptualization of social presence
as an authentic projection of the self and the conceptualization of social presence as
social identification. But the two differ to a large degree: The latter conceptualization
recognizes social presence as identification with the group while for the former it is
only one of three aspects that comprise social presence. It is not clear to what extent
identification with a group is a crucial factor in the conceptualization of social pres-
ence as authentic projection of the self. Moreover, given the multi-faceted nature of the
self, self projection may express both personal identity and shared or social identity.
It is noted here, that although Short et al.’s (1976) conceptualization of social pres-
ence focuses on perception of a partner, their conceptualization is often extended to
perception of others (e.g., Tu and McIssac 2002). In terms of their original definition
of social presence, Short and his colleagues did not explicitly distinguish between pri-
vate (one-to-one) communication and public (one- or many-to-many) communication.
Nevertheless, perception of a group does not play any key role in their definition.

Given the differences between the conceptualizations, our first research question
focuses on the relationships between the three concepts of social presence, namely:
Do perception of others (as a subjective quality of the medium), self-projection, and
social identification correlate in online discussion groups?

4 The relations between social presence and perceived learning

The second research question is what the relations between the three conceptualiza-
tions of social presence and perceived learning are. Before elaborating on the possible
relations between social presence and perceived learning it is necessary to define what
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perceived learning is, how it differs from “learning”, and why we prefer this concept
as a dependent measure in the current study. Perceived learning is the set of beliefs and
feelings one has regarding the learning that has occurred. As such, perceived learning is
a retrospective evaluation of the learning experience. “Perceived learning” may emerge
from two sources: cognitive and socio-emotional (For an example of a similar division
see: LaPointe and Gunawardena 2004). The cognitive source reflects the sense that
new knowledge has been acquired, that some new understanding has been achieved
(even if the knowledge and understanding are incorrect), and other cognitive-based
processes. The socio-emotional source reflects experiences and feelings (like difficulty
or enjoyment), involvement in interactions (say with other students or a teacher), or
a feeling of innovation in the current studying. As such, the socio-emotional source
reflects more “peripheral” aspects of the learning process. There are evidences that
the subjective feeling of learning is built either on direct monitoring of memory traces
(i.e., the cognitive source; Hart 1965) or on indirect monitoring of encoding fluency
(i.e., the socio-emotional source; e.g., Koriat and Ma’ayan 2005).When people are
asked to evaluate their learning they may rely more on one source or the other, and the
weight given to any source may not be known. Even when answering a direct question
such as to what extent you believe you understand the subject-matter, a student may
rely on either the cognitive source or on the socio-emotional source. It was found
in many studies (see Clore 1992; Clore et al. 2001; Schwartz 2004) that feelings or
emotions are informative and may guide a person while making judgments, especially
about complex situations.

There are evidences that learning (measured by performance) and perceived learning
(measured by reported feeling or perception) are independent, and may be uncorre-
lated. Rovai and Barnum (2003) contended that the use of grades to operationalize
learning may not always provide the best measure. First, classroom or final grades
tend to have restricted ranges, which severely limited their use in correlation studies.
Second, grades reflect not only “pure” learning but sometimes also class participation,
work turned in late, attendance, and other “peripheral” considerations. They recom-
mended using perceived learning instead of grades. However, it is noted that “feeling
of learning” may be higher (or lower) than the actual achievement, at least in labo-
ratory controlled experiments (Koriat and Bjork 2005, 2006). Jiang and Ting (2000)
found that perceived learning and grades for written assignments are not correlated
significantly. Given this evidences, and some evidence we report below, we choose
“perceived learning” as our dependent measure in the current study.

Studies that examined the relationships between social presence and learning used
very different operational definitions for “learning”. In some studies learning was mea-
sured as “achievement” (i.e., objective, grades) in others as “perceived learning” (i.e.,
subjective, students’ self-report), which are two uncorrelated measures. Yet, another
measure of learning is the expression of critical thinking in online discussion groups
(one aspect of what has been termed “cognitive presence”). Some of these relations
are reviewed below.

As mentioned above, social presence is originated in the concept of immediacy.
In face-to-face classes, no direct link between immediacy and learning (students’
performance as measured in test scores) was found (Kelly and Gorham 1988). Witt
et al. (2004), in a meta-analytic study, found meaningful correlations between teachers’
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immediacy and student reports of perceived learning, but only small or weak
correlations with students’ performance as measured in test scores. If this is so, why
should online environments differ? First, environment does matter as hundreds of
studies showed (for recent review of differences between off- and on-line educational
environments see: Lou et al. 2006; Tallent-Runnels et al. 2006), and an online envi-
ronment may call for more social presence to allow learning relative to traditional
classes. Garrison and Anderson (2003) argued that learning is intimately connected
to the learning context. Thus, to enhance and sustain meaningful learning in online
environments certain aspects of social presence must be established. Second, immedi-
acy and social presence are independent concepts. Short et al. (1976) contended that
sometimes social presence (as they defined it) and immediacy vary together, but some-
times not. Moreover, as discussed above, “social presence” may represent different
aspects of online interaction that do not necessarily relate to each other.

Picciano (2002) found a high, positive correlation (.67) between perceived social
presence and perceived learning, but no statistically significant correlation between
perceived social presence and grades in the final exam. Richardson and Swan (2003)
found that 42% of the variability in perceived learning was predicted by perceived
social presence. Swan and Shih (2005) found a high correlation (.70) between per-
ceived social presence and perceived learning. Hornik and Tupchiy (2006) found a
positive correlation (.38) between social presence and perceived learning but only a
weak correlation (.12) between social presence and actual performance. Arnold and
Ducate (2006) found that social activity outweighed cognitive events and accounted
for 58–67% of the total events; nevertheless most students perceived a high level of
learning.

Wise et al. (2004) experimentally manipulated the level of social presence instruc-
tors projected to online learning groups. Contrary to the above reports, they found
that social presence affects the learner’s interactions and perception of the instructor
but has no effect on perceived learning or grades (actual performance). Therefore,
they contended that a high level of social presence does not cause students to learn
more, feel they learned more, or feel the experience was more useful. Thus the relation
between social presence and learning or perceived learning is unclear.

How might the three conceptualizations of social presence relate to perceived lear-
ning? In general, the relation between social presence and perceived learning may be
of four types: (1) Social presence is a necessary condition for learning (e.g., Garrison
et al. 1999; Garrison and Cleveland-Innes 2005; Rovai 2007), which may result in a
high level of perceived learning. The results of Wise et al. (2004) did not confirm this
suggested relation. (2) Although social presence and perceived learning may positively
correlate, there is no causality because social presence is only a “by-product” of learn-
ing done in an environment that dictates social interaction. Evidences for this possible
relation came from the study of Picciano (2002, see also Conrad 2002). Moreover,
a positive correlation between social presence and perceived learning might reveal
students’ confusion between the actual learning process and its accompanying expe-
rience. (3) Social presence may interfere with perceived learning. In such a case, we
would expect a negative correlation. (4) There is no relation between social presence
and perceived learning, since perceived learning is built upon cognitive rather than
socio-emotional aspects of learning. In some studies, despite considerable discussion,
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most of it was of a social nature with low levels of cognitive exchange (Kanuka and
Anderson 1998; Meyer 2003).

Because all three definitions of social presence relate to the socio-emotional aspects
of learning, but not (at least not directly) to the cognitive aspect, we may argue that a
positive correlation between social presence and perceived learning may result from
relying more on the socio-emotional source when reporting perception of learning,
while zero or even negative correlations may result from relying more on the cognitive
source.

To conclude, we are looking for relationships between social presence (seen as 1.
perception of other given the subjective quality of a medium, 2. self-projection onto the
group, and 3. identification with the group), and between these three definitions and
perceived learning (seen as perceptions students has regarding their skills or under-
standing as well as feelings of difficulty or enjoyment, and involvement in interactions
with other students or teacher).

There is evidence that perception of others and self-projection are positively cor-
related (Swan and Shih 2005), therefore we predict positive correlations between all
three definitions of social presence. A positive correlation between perceived learning
and social presence is predicted if perceived learning emerges from a socio-emotional
source and a zero or negative correlation is expected if perceived learning emerges
from a cognitive source.

5 Method

5.1 Background

The Open University of Israel is a distance learning institute that in recent years has
adopted a hybrid model of teaching: Students meet with instructors both face-to-face
and online. Both types of meetings are non-mandatory, and attendance or online par-
ticipation are generally not calculated in the final course grade. Tutorial meetings
take place every two or three weeks in local centers around the country. To achieve
the hybrid teaching strategy, all courses in the university have a Website that affords
synchronous and asynchronous communication, and downloading course material.
A major part of the courses’ Websites is the discussion group, which allows instruc-
tor-students and student-students asynchronous interaction.

To assess the activity of the discussion groups of the courses in which participants in
the current study used, for each discussion group we divided the number of messages
published until the time we delivered the questionnaire by the number of enrolled
students. Level of activity ranged from 0.36 to 16.54, with average at 2.36 (SD: 2.51).

5.2 Participants

Six hundred and fifty-nine students answered a web-based questionnaire that was dis-
tributed via 50 course Websites in the Department of Psychology and Education at
the Open University of Israel. 87.7% of the participants were undergraduates and the
rest (12.3%) were graduate students. Five-hundred and seventy-eight were women
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Table 1 Students perception of learning from online discussion (SPLOD)

Factor

Item (The discussion. . .) Skills Sharing Contribution
opinions to learning

Improves generalization skills .864 .149 .128

Improves integration skills .834 .117 .242

Improves communication skills .708 .332 −.123

Is a great chance to share opinions with instructors .002 .843 −.027

Is a great chance to share opinions among peers .316 .780 .220

Provides useful social interaction .374 .703 .091

Decreases my learning quality (r) −.053 .042 .856

Peers’ comments are not very valuable (r) .257 .107 .748

Initial eigenvalue 3.3 1.3 1.1

% variance explained 41.2 16.0 13.6

Cronbach’s α .79 .75 .51

(r)—reversed item

(78%). It is noted that women are slightly more than 50% of the department stu-
dents’ population, thus women are over-proportionally represented in the current study.
The participants ranged in age from 17 to 65, the modal age was 24 years, and the
median age was 27. The age distribution is similar to the overall age distribution in the
university. For 126 participants, this semester was their first at the university.

Fourteen percent reported that they login to the course Website everyday, 72%
reported that they login at least once a week, all others do so less frequently. Thirty
percent of the participants reported that they posted three messages or more to the
course discussion group, 45.7% reported that they posted one or two messages, and
the rest reported they never posted. The finding that about 30% posted three messages
or more is somehow higher than earlier findings (Caspi et al. 2006; Caspi et al. 2003)
that found that only about 15% of the students posted that much.

5.3 Instruments

Students’ perception of learning from online discussion. (Wu and Hiltz 2003, 2004).
Twelve items from the students perception of learning from online discussion (SPLOD)
were modified and used. Factor analysis with varimax rotation revealed three factors
that were labeled: Skill, Sharing opinions and Contribution to learning. Items that
loaded high in two or more factors were omitted, and the rest were re-entered into a
second factor analysis. The results, along with the Cronbach’s alphas are presented in
Table 1. The factor contribution to learning has a relatively weak reliability and there-
fore the two items were decomposed. The modified SPLOD therefore includes both
social and cognitive aspects of perceived learning. The factor “skill” relates mainly
to cognitive aspects of learning while the factor “sharing opinions” relates mainly to
social aspects. It is noted, however, that these two factors are highly correlated. The
inter-correlations between the factors are presented in Table 2.
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Table 2 Students’ perception of learning from online discussion: correlations between factors

Sharing Peers’ comments are Decreases my learning
opinions not very valuable (r) quality (r)

Skills .49∗∗ 29∗∗ .10∗
Peers’ comments are not very valuable (r) .23∗∗ .35∗∗
Decreases my learning quality (r) .10∗∗

(r)—reversed item

* Correlation is significant at the 0.05 level (2-tailed)

** Correlation is significant at the 0.01 level (2-tailed)

Social and cognitive presence. We used two parts of the Garrison et al. (2004)
questionnaire to measure perceived social and cognitive presence. Factor analysis
with a varimax rotation revealed three factors: Cognitive presence, social presence as
open communication and cohesiveness (that in the original model are two separate
aspects of social presence), and social presence as emotional expression. Cronbach’s
alphas for the three factors were high (Cognitive presence—.88; Open communica-
tion—.81; Emotional expression—.89). The correlations between cognitive presence
and the four factors of the SPLOD were also satisfactory (ranging from .23 to .69),
implying sufficient convergent validity. The correlation between the two dimensions
of social presence was .43 (p < 0.001).

Social presence as group identification. Three items from the Group Self-
Categorization Scale (Lea et al. 2001; Rogers and Lea 2005) were used to assess
group identification. Cronbach’s alpha for the scale was .91.

Medium and Other Perception Scale (MOPS). To measure social presence as the
subjective quality of a medium, we constructed the Medium and Other Perception
Scale (MOPS). The items aimed to cover Short, Williams and Christie’s (1976)
social presence concept. The initial collection of items was reviewed and revised
by an expert scholar in telecommunication to increase validity. Factor analysis
with a varimax rotation revealed three factors: Social presence as perception of the
others, Medium’s impersonality, and Medium as interaction enabling. The items,
along with the factor loadings and Cronbach’s alphas are presented in Table 3.
Table 4 presents the inter-correlations between the three factors. Clearly, the
three factors depicted different aspects of Short and his colleagues’ conceptualiza-
tion.

The importance of the course’s discussion group. Students were asked to rank
six learning resources generally available to them, from the resource they believed
contributed most to their learning to the resource that contributed least. The resources
were: Face-to-face tutorial sessions, textbooks, summaries and other materials avail-
able in the course’s Website, the online discussion group, other students, and the
instructors. For the purpose of the current study only the rank ascribed to the discus-
sion group was used. The average rank of the discussion group was 3.2 (SD: 1.3), with
modal and median being—3 (where 1 is the resource that contributed most, and 6 the
least).
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Table 3 Medium and other perception scale (MOPS)

Factor

Perception Medium’s Medium as interaction
of the others impersonality enabling

While reading messages in
the discussion group, I
attribute specific character
to the poster

.786 −.036 .048

When I read messages of
other people, I imagine how
they may look like

.738 −.080 −.124

I successfully recognize
personal style of other
students from their
messages

.728 .011 .157

The discussion in the
discussion group allows me
to predict the behavior of
other participants

.680 −.021 .157

I cannot characterize other
students from the way they
participate in the discussion
group (r)

.576 .178 .049

The conversation in the
discussion group tends to be
more impersonal than an
audio conference
conversation (r)

.035 .928 −.030

The conversation in the
discussion group tends to be
more impersonal than a
video conference
conversation (r)

−.015 .924 −.089

The conversation in the
discussion group tends to be
more impersonal than a
face-to-face conversation (r)

.024 .865 −.033

The discussion group is an
excellent medium to interact
with instructors.

−.012 −.020 .811

The discussion group is an
excellent medium to interact
with other students

.178 −.052 .783

I feel comfortable to
communicate via written
medium

.056 −.057 .704

Initial eigenvalue 2.70 2.54 1.63

% variance explained 24.57 23.11 14.84

Cronbach’s α .75 .89 .67

(r)—reversed item
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Table 4 Medium and other perception scale (MOPS): correlations between factors

Medium’s impersonality Medium as interaction enabling

Perception of the others .17∗ .01

Medium’s impersonality −.12∗

* Correlation is significant at the 0.05 level (2-tailed)

Table 5 Demographic differences

Variable Means (SD)

Agea Self projection—Open communication and cohesiveness Young: 3.50 (0.84)

F(1,643)=6.63, p = 0.01 Old: 3.22 (0.87)

SPLOD: Sharing opinion Young: 3.63 (0.78)

F(1,643)=4.00, p < 0.05 Old: 3.50 (0.88)

Gender Medium impersonality Women: 2.51 (0.91)

F(1,644)=9.29, p =0.002 Men: 2.26 (0.77)

SPLOD: Peers’ comments are not very valuable Women: 3.55 (0.98)

F(1,644)=14.16, p < 0.001 Men: 3.19 (1.05)

Degree Group identification Undergraduate: 2.92 (1.02)

F(1,645)=6.38, p < 0.05 Graduate: 3.20 (1.02)

SPLOD: Skills Undergraduate: 3.14 (0.80)

F(1,645)=7.86, p =0.005 Graduate: 3.37 (0.79)

a “Young”=below median

6 Results

Given the diversity of participants, we started by examining differences in all variables
as a function of demographics. We were mainly concerned with age, gender, degree,
and user’s activity (login to course discussion group and posting). Thus, for each of
these five demographic variables, we ran a multiple analysis of variance (MANOVA)
with all 11 variables, which, for these analyses, we treated as dependent variables.

As Table 5 shows, there were very few significant differences between young and
old, men and women, and undergraduate and graduate students. However, users’ activ-
ities—logging in or posting—significantly differentiate among students. The general
pattern is that the more students login to the course’s discussion group the more they
perceived social presence and have a higher level of perceived learning (see Table 6).
Similar pattern was found for posting: the more students posted messages, the more
they perceived social presence, and the higher their level of perceived learning
(see Table 7).

Our first research question asked what are the relations between the different
conceptualizations of social presence. Table 8 presents the zero-order correlations
between these conceptualizations. There is a significantly high correlation between self
projection and group identification, and between these two concepts and the
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Table 6 Effects of login to the discussion group

Variable F(2,645)= Frequency of logging in Mean (SD)
to course discussion group

Self projection—Open
communication and cohesiveness

26.39∗∗ Everyday 3.69 (0.89)

At least once a week 3.46 (0.82)

Less than once a week 2.85 (0.81)

Self projection—Emotional
expression

10.48∗∗ Everyday 2.38 (1.20)

At least once a week 2.13 (0.87)

Less than once a week 1.77 (0.65)

Group identification 37.47∗∗ Everyday 3.36 (1.02)

At least once a week 3.02 (0.98)

Less than once a week 2.18 (0.87)

Quality of a medium: perception of
others

2.31a Everyday 2.91 (0.84)

At least once a week 2.81 (0.74)

Less than once a week 2.67 (0.73)

Quality of a medium: Medium’s
impersonality

0.01a Everyday 2.47 (1.01)

At least once a week 2.47 (0.85)

Less than once a week 2.45 (0.92)

Quality of a medium: Medium as
interaction enabling

14.64∗∗ Everyday 3.81 (0.74)

At least once a week 3.84 (0.69)

Less than once a week 3.38 (0.92)

Cognitive Presence 21.54∗∗ Everyday 3.88 (0.77)

At least once a week 3.60 (0.69)

Less than once a week 3.18 (0.83)

SPLOD: Skills 16.83∗∗ Everyday 3.43 (0.76)

At least once a week 3.18 (0.80)

Less than once a week 2.77 (0.73)

SPLOD: Sharing opinion 14.27∗∗ Everyday 3.66 (0.86)

At least once a week 3.62 (0.80)

Less than once a week 3.13 (0.88)

SPLOD: peers’ comments are not
very valuable

1.97a Everyday 3.55 (1.01)

At least once a week 3.50 (0.99)

Less than once a week 3.28 (1.04)

SPLOD: decreases my learning
quality

5.12∗ Everyday 4.38 (0.77)

At least once a week 4.21 (0.75)

Less than once a week 4.02 (0.79)

a n.s.

* p < 0.01

** p < 0.001
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Table 7 Effects of posting

Variable F(2,645)= Number of postings Mean (SD)

Self projection—Open
communication and cohesiveness

48.11∗∗ 3 posts or more 3.83 (0.75)

1–2 posts 3.35 (0.83)

Never posted 2.99 (0.82)

Self projection—Emotional
expression

5.98∗ 3 posts or more 2.30 (1.03)

1–2 posts 2.07 (0.89)

Never posted 1.99 (0.80)

Group identification 31.21∗∗ 3 posts or more 3.37 (0.91)

1–2 posts 2.90 (1.03)

Never posted 2.55 (0.97)

Quality of a medium: perception of
others

0.83a 3 posts or more 2.85 (0.76)

1–2 posts 2.81 (0.77)

Never posted 2.75 (0.77)

Quality of a medium: Medium’s
impersonality

4.17∗ 3 posts or more 2.55 (0.92)

1–2 posts 2.35 (0.82)

Never posted 2.55 (0.94)

Quality of a medium: Medium as
interaction enabling

10.51∗∗ 3 posts or more 3.96 (0.71)

1–2 posts 3.74 (0.74)

Never posted 3.61 (0.77)

Cognitive presence 10.78∗∗ 3 posts or more 3.78 (0.69)

1–2 posts 3.54 (0.74)

Never posted 3.44 (0.79)

SPLOD: Skills 9.36∗∗ 3 posts or more 3.36 (0.78)

1–2 posts 3.12 (0.81)

Never posted 3.01 (0.79)

SPLOD: Sharing opinion 22.62∗∗ 3 posts or more 3.85 (0.77)

1–2 posts 3.53 (0.80)

Never posted 3.28 (0.89)

SPLOD: peers’ comments are not
very valuable

2.08a 3 posts or more 3.59 (1.04)

1–2 posts 3.43 (1.01)

Never posted 3.40 (0.96)

SPLOD: decreases my learning
quality

0.96a 3 posts or more 4.25 (0.81)

1–2 posts 4.21 (0.79)

Never posted 4.14 (0.69)

a n.s.

* p < 0.01

** p < 0.001
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Table 8 Zero-order correlations between the three conceptualizations of social presence

Mean (SD) (1) (2) (3) (4) (5)

Self projection Open communication
and cohesiveness (1)

3.42 (0.86)

Emotional expression
(2)

2.13 (0.92) .43*

Group identification (3) 2.96 (1.02) .70* .54*

Quality of a
medium

Perception of others (4) 2.81 (0.76) .27* .31* .34*

Medium’s
impersonality (5)

2.46 (0.88) −.13* .01 −.06 .01*

Medium as interaction
enabling (6)

3.77 (0.74) .53* .24* .47* .17* −.12*

* Correlation is significant at the 0.001 level (2-tailed)

explication of social presence as interaction enabling. Perception of others was
moderately correlated with self projection and group identification, and the medium’s
impersonality did not correlate with either concept. These results generally support
our hypothesis.

Our second research question concerned the relationships between social presence
and perceived learning. Table 9 presents these correlations, after controlling for age,
gender, degree, the importance attributed to the discussion group, frequency of login
to the discussion group, level of posting to the discussion group, and the discussion
group’s activity. A medium to high correlation was found between self projection
and cognitive presence, as well as two aspects appeared in the Students Perception
of Learning from Online Discussion questionnaire: skills and, more obvious, shar-
ing opinions. The correlations between group identification and these three measures
were very similar as well as their correlations with the factor medium as interaction
enabling. The two other factors, perception of others and medium’s impersonality,
have weak to zero correlations with cognitive presence, skills, and sharing opinions.
Two aspects of perceived learning—increasing learning quality and value of peers’
comments had weak to zero correlations with all concepts of social presence.

To test the mediating effect of certain variables, we conducted several Sobel tests
(Sobel 1982). A variable may be called a mediator “to the extent that it accounts for
the relation between the predictor and the criterion” (Baron and Kenny 1986, p. 1176).
The three conditions needed before testing for a mediation effect are: that the predictor
variable is correlated with the criterion, that the predictor variable is correlated with
the mediator, and that the mediator correlated with the criterion variable. The mediated
variable is said to completely mediate the relationship between the predictor variable
and the criterion variable, if the effect of the predictor on the criterion controlling for
the mediating variable is reduced to zero. If, however this relationship is not fully
reduced, what is found is a partial mediation. The conditions to test for mediation
were met for three variables: the importance attributed to the discussion group, fre-
quency of login to the discussion group, and level of posting to the discussion group.
These variables significantly correlated with two social presence variables—open
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Table 10 Correlations between mediated variables, predictors and criterions

Predictors Criterions

Mediated variables Open communication Group identification Cognitive presence Skills
and cohesiveness

The importance
attributed to the
discussion group

.29* .21* .30* .23*

Frequency of login to
the discussion group

.30* .33* .27* .25*

Level of posting to the
discussion group

.35* .30* .18* .17*

* Correlation is significant at the 0.001 level (2-tailed)

communication and cohesiveness, and group identification, on the one hand, and with
two perceived learning variables—cognitive presence, and skills on the other hand.
These correlations are presented in Table 10.

A series of Sobel tests revealed partial mediations of the variables “importance
attributed to the discussion group” and “frequency of login to the discussion group”,
but not of “level of posting to the discussion group”. In all cases the significant reduc-
tion in the regression weight did not exceeded 5%. Thus, although these variables
partially mediated social presence and perceived learning, we can not consider this
mediation to be meaningful. The complete analysis is presented in Appendix A.

7 Discussion

In this study we tested the relations between competing, and perhaps complemen-
tary, conceptualizations of social presence, as well as the relations between these
conceptualizations and perceived learning. Previous studies did not test directly rela-
tionships between self-projection, group identification and perception of other given
the subjective quality of the medium; only a few studies reported the relations between
one of these conceptualizations and perceived learning.

We found that the original conceptualization of “social presence”, namely percep-
tion of other given the subjective quality of the medium, is composed of three unrelated
factors. These factors relate differently with other conceptualizations of social pres-
ence. The impersonality of the medium, which is a closer operationalization of “quality
of a medium”, was not related to later concepts that focused on self projection or group
identification. Moreover, we found that medium impersonality did not correlate with
perception of the other, which was suggested as the main endeavor of mediated commu-
nication. This finding adds to cumulative findings that have disconfirmed Short et al.’s
(1976) notion. As far as they relate to asynchronous discussion groups, people are no
longer troubled by the fact that this medium is incapable of transmitting facial expres-
sion, direction of looking, posture, intonation, and other non-verbal communication
cues. One possible explanation for this result is that the more people utilize this type of
communication, the more they find ways to compensate for its weakness or to utilize
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its strengths. Tidwell and Walther (2002) found that the restrictions of computer-med-
iated communication “prompt users’ adaptation to the medium through modification
of uncertainty reduction behaviors” (p. 338). They suggested that although communi-
cators via computers present less interaction relative to face-to-face communicators,
their communication is more personal and intimate. It is thus possible, that constraints
posed by the medium force users to adopt different communication strategies, that help
them build a “live” image of the person they communicate with despite and perhaps
because of the limitation imposed by the medium. In the same vein, Danchak et al.
(2001) suggested an “equilibrium model” in which as the capacity of particular media
to transmit social cues decreases, people using such media to communicate increase
their verbal (or written) immediacy behaviors to maintain the level of interaction in
communications (see also Swan 2001, 2003).

Perception of other communicators and medium as interaction enabling, the two
other factors that stemmed from Short et al.’s conceptualization, correlated positively
with self projection. The more people are involved in presenting themselves as real
people to their virtual audience, the more they perceive the presentation of others.
Three alternative explanations may be derived from these correlations: First, it is pos-
sible that individuals with a high sense of self projection are also more sensitive to
social communication cues transmitted by others. Second, an opposite explanation is
possible: Those who are sensitive to others’ manifestation of themselves, and perceive
the “others”, are more highly motivated to project their own self onto the group. Swan
and Shih (2005) reported that messages of students with a high perception of presence
of others in online discussion contained far more social presence indicators. Swan and
Shih explained that students may hold quite different perceptions of the nature and
purpose of online discussion (see also: Arbaugh 2000; Kirkwood and Price 2005).
Therefore, the third alternative suggests that such differing perceptions may alter the
ways students perceive the presence of others and present themselves therein. In other
words, there is a spurious correlation between perception of others and projection of
the self, where the confounded variable is the students’ purposes. These three theoret-
ical alternatives—different sensitivity to others that appeared as a function of social
involvement, more self-projection due to sensitivity to others’ behavior, and different
perception and projection as a function of purposes—need further research. At the
implicative level, such differences may influence instructional strategies: If perceiv-
ing or projecting social presence depends primarily on individual sensitivity, it is this
sensitivity that may receive the instructor’s focus. However, if it is the expectation from
the online learning that causes the difference, then instructors may need to explicitly
define the expected level and type of participation.

The conceptualization of social presence as group identification correlated posi-
tively with all other conceptualizations, except the impersonality of the medium. The
Social Identity model of Deindividuation Effect (Lea and Spears 1992; Rogers and
Lea 2005; Spears and Lea 1992, 1994; Spears et al. 2002) states that when the environ-
ment affords only a limited number of social cues, what remain are the social category
cues. The model contends that the cognitive representation of the group determines
the behavioral norms the communicators adopt. From our results it is clear that both
projection of the self and perception of the others relate to identification with the
group. What is left unclear is the exact process that causes these relationships. It is
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noted that the online groups that the participants in the present study related to, are
ad hoc groups that were established for only one semester, and for a very specific goal.
As such, they may be considered a task group. Under the group typology suggested
by Lickel et al. (2000), a task group is characterized with a high level of interactivity
and similarity. Members of such groups, like those who are part of an intimacy group,
share common goals and outcomes. Unlike an intimacy group, membership in a task
group may last for a relatively short duration and for a very specific goal. Given this
definition of task group, a cognitive representation of the group might be established
among the students despite the fact that no attempt was explicitly made to label the
students in any specific course as “a group”. The fact that the average score for group
identification was at intermediate level and that the distribution was slightly skewed
toward higher scores (skewness: -.173) partly support this notion.

Although identification with a group or group cohesiveness were not integral parts
of the original definition of social presence, these or similar concepts very often appear
in later definitions, especially within the educational research. Clearly, for one-to-one
communication, like telephone or Instant Messaging such concepts are irrelevant.
However, for discussion groups, and other group communication media, such con-
cepts are inevitable. Thus, as a general definition of mediated-communication, social
presence indeed should not necessarily include this aspect. However, when we deal
with learning, which to a large extent occurs in social settings, identification with a
group or group cohesiveness may play an important role, and may define a quality of
the selected medium.

Positive correlations between different conceptions of presence and perceived learn-
ing were found. The two factors that construct social presence as authentic self-
presentation positively correlated with cognitive presence, and with perceived learning
as skills, and as sharing opinions. The factors “open communication” and “sense of
cohesiveness” also positively correlated with the value attributed to peers’ comments,
whereas the factor “emotional expression” did not. These results support an earlier
finding that found a positive correlation between social presence as self-projection
and perceived learning (e.g., Swan and Shih 2005). These relations may be interpreted
as support of one of two notions: That social presence is a necessary condition for
learning thereby also correlates with perceived learning, or that it is merely a by-prod-
uct of learning done in such an environment. Since we found significant correlations
with both cognitive and socio-emotional aspects of learning, we cannot rule out any
possibility.

Similarly, we found that group identification correlated with cognitive presence,
perceived learning as skills, and as sharing opinions. Rogers and Lea (2005) con-
tended that when shared social identity is emphasized, it resulted in a high level of
collaborative outcomes. Two distinctions exist between Rogers and Lea’s study and
the current study. First, we did not emphasize social identity, and second collaborative
outcome was not our dependent measure. As we noted earlier, sometimes inclusion in
an ad hoc, temporary, task-aimed group is a sufficient condition to create a sense of
belongingness and to elicit social identity. Similar to the prediction made by Rogers
and Lea, we found a positive correlation between social identification and level of
posting to the group, as well as a positive correlation between social identification and
level of login to the courses’ discussion groups (see Table 10). They explained that
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adhering to the group norms is a key factor that causes these effects. If the norms are of
contributing (i.e., posting) or of frequent login, then the level of social presence may
influence these behaviors. The measure “group activity” may serve as an indirect mea-
sure of group norms. The correlation between this variable and social identification
was weak, and did not mediate the relation between the variables, thus perhaps ques-
tioning this explanation. However, there is a large variation in this measure indicating
that further research is probably needed.

Regarding the relations between social presence as a subjective quality of a medium
and perceived learning, we discuss three results. The positive correlations between the
factor “medium as interaction enabling” and cognitive presence, perceived learning
as skills, and as sharing opinions are very similar in magnitude to the positive correla-
tions we found between self-presentation and social identification and these variables
(see Table 9). Thus, this aspect of the quality of the medium is very close to the other
conceptions of social presence. If a medium affords interaction, and the interaction
is public rather than private, social identification or group cohesiveness may emerge.
Again, it is impossible to say whether there is a support for the claim that social pres-
ence affords learning, or that it is merely a by-product. Gorsky et al. (2008) claimed
that interpersonal interaction may facilitate learning. But they rigorously stated that
learning is an internal mental process, hence the presence of interaction does not
necessarily signify learning.

The two other factors, “perception of others” and “medium’s impersonality”
correlated weakly if at all with all perceived learning variables. As we previously main-
tained, these conceptualizations may not be valid anymore. Nevertheless, the fact that
perception of others did not relate to perceived learning is interesting.
It might have stemmed from the educational setting in which this research was done.
Distance learners often do not need other students (see e.g., Gorsky et al. 2007), and
they need assistance which may be very specific and task-focused (Caspi and Gorsky
2006; Gorsky et al. 2008). Building three-dimensional representations of the other stu-
dents might seem irrelevant to their goals and learning. Participation in face-to-face
tutorial sessions may change the students’ “conceptions of learning” and change this
relation. We have no information regarding the level of participation in face-to-face
classes among this study’s participants.

Overall, we can reject the prediction that social presence interferes with perceived
learning. All concepts correlated weakly if at all with the statement “the discussion
decreased the quality of my learning”. Nonetheless, we remind the reader that while
there is only weak correlation between social presence and perceived interference, we
did not measure actual achievement or performance. Thus, while participants may
feel they were not impaired by social activities of any kind, it still possible that these
activities do compete for mental resources, which otherwise were allocated to increase
understanding and gaining more knowledge.

8 Summary

The definitions tested in this study conceptualized social presence in different,
although to some extent related, ways. Empirically, self-projection and group identi-
fication are close to each other, although theoretically this relation cannot be easily
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justified. At the same time, perception of others and group identification related theoret-
ically and empirically to each other. However, quality of the medium, operationalized
as the impersonality of the medium, although theoretically should relate to perception
of the others (Short et al. 1976) and even to self-projection and social identification,
in reality did not.

We found positive relations between some of these concepts and perceived learning.
Perceived learning positively correlated with self-projection and with social identifi-
cation, but not with perception of others. The relations found replicated the observed
structure of the three conceptions. We may conclude, therefore, that instructors should
encourage social participation and emphasize shared group identity in order to increase
perceived learning. The relation to actual performance is yet to be studied.

Acknowledgements The authors would like to thank Paul Gorsky for many helpful comments.

Appendix A: Testing mediating effects

The regression weight of social presence as open communication and cohesiveness
on cognitive presence was reduced from β = .621 to β = .581 by including the
importance attributed to the discussion group (β = −0.129) into the regression, So-
bel test z = 3.597, p < 0.001. The variable frequency of login to the discussion
group (β = −.079), reduced the β to .596, Sobel test z = 2.331, p < 0.05. The third
variable, level of posting to the discussion group did not significantly mediate these
two variables, as Sobel’s test was not significant.

The regression weight of social presence as group identification on cognitive pres-
ence was reduced from β = .523 to β = .477 by including the importance attributed
to the discussion group (β = −.199) into the regression, Sobel test z = 4.018,
p < 0.001. The variable frequency of login to the discussion group (β = −.098),
reduced the β to .490, Sobel test z = 2.687, p < 0.01. Here again, the third variable,
level of posting to the discussion group did not significantly mediate the two variables,
since the Sobel test was not significant.

The same pattern of results was found when the criterion was skills. The regression
weight of social presence as interaction and cohesiveness on skills was reduced from
β = .524 to β = .497 by including the importance attributed to the discussion group
(β = −.089) into the regression, Sobel test z = 2.44, p < 0.05. The variable fre-
quency of login to the discussion group (β = −.086), reduced the β about the same,
to .495, Sobel test z = 2.39, p < 0.05. Level of posting to the discussion group did
not significantly mediate social presence as interaction and skills, since the Sobel test
was not significant.

The regression weight of social presence as group identification on skills was
reduced from β = .532 to β = .500 by including the importance attributed to the
discussion group (β = −.130) into the regression (Sobel test z = 3.09, p<0.005).
The variable frequency of login to the discussion group (β = −.071), reduced the β

to .506 (Sobel test z = 1.95, p = 0.05). As before, level of posting to the discussion
group did not significantly mediate these two variables, since the Sobel test was not
significant. It is noted that, at maximum, the mediated variables changed the variability
accounted by the predictors by only about 4–5%.

123



Social presence and perceived learning 343

References

Arbaugh, J. B. (2000). An exploratory study of the effects of gender on student learning and class partici-
pation in an Internet-based MBA course. Management Learning, 31, 503–519.

Arnold, N., & Ducate, L. (2006). Future foreign language teachers’ social and cognitive collaboration in
an online environment. Language Learning & Technology, 10(1), 42–66.

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social psycho-
logical research: Conceptual, strategic, and statistical considerations. Journal of Personality & Social
Psychology, 51, 1173–1182.

Biocca, F., Harms, C., & Burgoon, J. K. (2003). Toward a more robust theory and measure of social presence:
Review and suggested criteria. Presence: Teleoperators & Virtual Environments, 12(5), 456–480.

Blau, I., & Caspi, A. (2007). Social presence and participation in asynchronous discussion groups.
In Y. Eshet, A. Caspi, & Y. Yair (Eds.), Learning in the technological era: Proceedings of 2007 Chais
conference on Instructional Technologies Research (pp. 59–66). Ra’anana: Open University of Israel
(in Hebrew).

Caspi, A., Chajut, E., Saporta, K., & Beyth-Marom, R. (2006). The influence of personality on social
participation in learning environments. Learning and Individual Differences, 16(2), 129–144.

Caspi, A., & Gorsky, P. (2005). Instructional media choice: Factors affecting the preferences of distance
education coordinators. Journal of Educational Multimedia and Hypermedia, 14(2), 169–198.

Caspi, A., & Gorsky, P. (2006). Instructional dialogue: Distance education students’ dialogic behavior.
Studies in Higher Education, 31(6), 735–752.

Caspi, A., Gorsky, P., & Chajut, E. (2003). The influence of group size on non-mandatory asynchronous
instructional discussion groups. The Internet and Higher Education, 6(3), 227–240.

Clore, G. L. (1992). Cognitive phenomenology: Feelings and the construction of judgments. In L. L. Martin
& A. Tesser (Eds.), The construction of social judgment (pp. 133–163). Hillsdale, NJ: Erlbaum.

Clore, G. L., Gasper, K., & Garvin, E. (2001). Affect as information. In J. P. Forgas (Ed.), Handbook of
affect and social cognition (pp. 121–144). Nahwah, NJ: Erlbaum.

Conrad, D. (2002). Deep in the hearts of learners: Insights into the nature of online community. Journal of
Distance Education, 17(1), 1–19.

Daft, R. L., & Lengel, R. H. (1984). Information richness: A new approach to managerial behavior and
organization design. In B. M. Staw & L. L. Cummings (Eds.), Research in organizational behavior
(pp. 191–233). Greenwich: JAI Press.

Daft, R. L., & Lengel, R. H. (1986). Organizational information requirements, media richness and structural
design. Management Science, 32, 554–571.

Daft, R. L., Lengel, R. H., & Treviño, L. K. (1987). Message equivocality, media selection, and manager
performance: Implications for information support systems. MIS Quarterly, 11, 355–366.

Danchak, M. M., Walther, J. B., & Swan, K. (2001). Presence in mediated instruction: bandwidth, behavior,
and expectancy violations. Paper presented at the Seventh Annual Sloan-C International Conference on
Online Learning Orlando, Florida.

Dennis, A. R., & Kinney, S. T. (1998). Testing media richness theory in the new media: The effect of cues,
feedback, and task equivocality. Information Systems Research, 9(3), 256–274.

Garrison, D. R., & Anderson, T. (2003). E-learning in the 21st century: A framework for research and
practice. London: RoutledgeFalmer.

Garrison, D. R., Anderson, T., & Archer, W. (1999). Critical inquiry in a text-based environment: Computer
conferencing in higher education. The Internet and Higher Education, 2(2–3), 87–105.

Garrison, D. R., & Cleveland-Innes, M. (2005). Facilitating cognitive presence in online learning: Interaction
is not enough. American Journal of Distance Education, 19(3), 133–148.

Garrison, D. R., Cleveland-Innes, M., & Fung, T. (2004). Student role adjustment in online communities
of inquiry: Model and instrument validation. Journal of Asynchronous Learning Networks, 8(2), 61–74.

Gorsky, P., Caspi, A., & Chajut, E. (2008). Instructional dialogue: Toward a unified theory of instruc-
tion in the cognitive domain. In: R. Zheng & S. Pixy-Ferris (Eds.), Understanding online instructional
modeling: Theories and practices (pp. 47–68). Hershey, PA: Idea Group.

Gorsky, P., Caspi, A., & Smidt, S. (2007). Use of instructional dialogue by university students in a difficult
distance education physics course. Journal of Distance Education, 21(3), 1–32.

Gunawardena, C. N., & Zittle, F. J. (1997). Social presence as a predictor of satisfaction within a computer
mediated conferencing environment. American Journal of Distance Education, 11(3), 8–26.

123



344 A. Caspi, I. Blau

Hackman, M. Z., & Walker, K. B. (1990). Instructional communication in the televised classroom: The
effects of system design and teacher immediacy on student learning and satisfaction. Communication
Education, 39(3), 196–209.

Hart, J. T. (1965). Memory and the feeling-of-knowing experience. Journal of Educational Psychology, 56,
208–216.

Hornik, S., & Tupchiy, A. (2006). Culture’s impact on technology mediated learning: The role of horizontal
and vertical individualism and collectivism. Journal of Global Information Management, 14(4), 31–56.

Irmer, B., & Bordia, P. (2003). Multiple determinants of media choice: The role of symbolic cues and
contextual constraints. International Journal on E-Learning, 2(3), 51–58.

Jiang, M., & Ting, E. (2000). A study of factors influencing students’ perceived learning in a Web-based
course environment. International Journal of Educational Telecommunication, 6(4), 317–338.

Kanuka, H., & Anderson, T. (1998). Online social interchange, discord, and knowledge construction. Jour-
nal of Distance Education, 13(1), 57–74.

Kelly, D. H., & Gorham, J. (1988). Effects of immediacy on recall of information. Communication Educa-
tion, 37(3), 198–207.

Kirkwood, A., & Price, L. (2005). Learners and learning in the 21st century: What do we know about stu-
dents’ attitudes and experiences of ICT that will help us design courses? Studies in Higher Education,
30(3), 257–274.

Koriat, A., & Bjork, R. A. (2005). Illusions of competence in monitoring one’s knowledge during study.
Journal of Experimental Psychology: Learning, Memory, and Cognition, 31(2), 187–194.

Koriat, A., & Bjork, R. A. (2006). Mending metacognitive illusions: A comparison of mnemonic-based
and theory-based procedures. Journal of Experimental Psychology: Learning, Memory, and Cognition,
32(5), 1133–1145.

Koriat, A., & Ma’ayan, H. (2005). The effects of encoding fluency and retrieval fluency on judgments of
learning. Journal of Memory and Language, 52(4), 478–492.

Kreijns, K., Kirschner, P. A., Jochems, W., & van Buuren, H. (2004). Measuring perceived quality of social
space in distributed learning groups. Computers in Human Behavior, 20(5), 607–632.

LaPointe, D. K., & Gunawardena, C. N. (2004). Developing, testing and refining of a model to understand
the relationship between peer interaction and learning outcomes in computer-mediated conferencing.
Distance Education, 25(1), 83–106.

Lea, M., & Spears, R. (1992). Paralanguage and social perception in computer-mediated communication.
Journal of Organizational Computing, 2, 321–341.

Lea, M., Spears, R., & de Groot, D. (2001). Knowing me, knowing you: Effects of visual anonymity on
self-categorization, stereotyping and attraction in computer-mediated groups. Personality and Social
Psychology Bulletin, 27(5), 526–537.

Lee, K. M. (2004). Presence, explicated. Communication Theory, 14(1), 27–50.
Leh, A. S. C. (2001). Computer-mediated communication and social presence in a distance learning envi-

ronment. International Journal of Educational Telecommunication, 7(2), 109–128.
Lickel, B., Hamilton, D. L., Wieczorkowska, G., Lewis, A., Sherman, S. J., & Uhles, A. N. (2000). Varieties

of groups and the perception of group entitativity. Journal of Personality and Social Psychology, 78,
223–246.

Lombard, M., & Ditton, T. (1997). At the heart of it all: The concept of presence. Journal of Computer
Mediated Communication, 3(2). http://jcmc.indiana.edu/vol3/issue2/lombard.html

Lou, Y., Bernard, R. M., & Abrami, P. C. (2006). Media and pedagogy in undergraduate distance education:
A theory-based meta-analysis of empirical literature. Educational Technology Research and Develop-
ment, 54(2), 141–176.

Mehrabian, A. (1969). Some referents and measures of nonverbal behavior. Behavior Research Methods
and Instrumentation, 1(6), 205–207.

Meyer, K. A. (2003). Face-to-face versus threaded discussions: The role of time and higher-order thinking.
Journal of Asynchronous Learning Networks, 7(3), 55–65.

Picciano, A. G. (2002). Beyond student perceptions: Issues of interaction, presence, and performance in an
online course. Journal of Asynchronous Learning Networks, 6(1), 21–40.

Reicher, S., Spears, R., & Postmes, T. (1995). A social identity model of deindividuation phenomena.
European Review of Socail Psychology, 6, 161–198.

Rice, R. E. (1992). Task analyzability, use of new media, and effectiveness: A multi-site exploration of
media richness. Organization Science, 3, 475–500.

123

http://jcmc.indiana.edu/vol3/issue2/lombard.html


Social presence and perceived learning 345

Richardson, J. C., & Swan, K. (2003). Examining social presence in online courses in relation to students’
perceived learning and satisfaction. Journal of Asynchronous Learning Networks, 7(1), 68–88.

Rogers, P., & Lea, M. (2005). Social presence in distributed group environments: The role of social identity.
Behaviour & Information Technology, 24(2), 151–158.

Rourke, L., & Anderson, T. (2002). Exploring social interaction in computer conferencing. Journal of
Interactive Learning Research, 13(3), 257–273.

Rourke, L., Anderson, T., Garrison, D.R., & Archer, W. (1999). Assessing social presence in asynchronous,
text-based computer conferencing. Journal of Distance Education, 14(3), 51–70.

Rovai, A. P. (2007). Facilitating online discussions effectively. The Internet and Higher Education, 10(1),
77–88.

Rovai, A. P., & Barnum, K. T. (2003). On-line course effectiveness: An analysis of student interactions and
perceptions of learning. Journal of Distance Education, 18(1), 57–73.

Schwartz, N. (2004). Metacognitive experiences in consumer judgment and decision making. Journal of
Consumer Psychology, 14(4), 332–348.

Short, J., Williams, E., & Christie, B. (1976). The social psychology of telecommunication. London: Wiley.
Sobel, M. E. (1982). Asymptotic confidence intervals for indirect effects in structural equation models.

In S. Leinhart, (Ed.), Sociological methodology (pp. 290–312). San Francisco: Josey-Bass.
Spears, R., & Lea, M. (1992). Social influence and the influence of ‘social’ in computer-mediated communi-

cation. In M. Lea (Ed.), Contexts of computer-mediated communication (pp. 30–65). Hemel Hempsted:
Wheatsheal.

Spears, R., & Lea, M. (1994). Panacea or panopticon? The hidden power in computer-mediated communi-
cation. Communication Research, 21, 427–459.

Spears, R., Postmes, T., Lea, M., & Wolbert, A. (2002). When are net effects gross products? The power
of influence and the influence of power in computer-mediated communication. The Journal of Social
Issues, 58, 91–107.

Stacey, E. (2002). Social presence online: Networking learners at a distance. Education and Information
Technologies, 7(4), 287–294.

Swan, K. (2001). Virtual interactivity: Design factors affecting student satisfaction and perceived learning
in asynchronous online courses. Distance Education, 22(2), 306–331.

Swan, K. (2003). Learning effectiveness: What the research tells us. In J. Bourne & J. C. Moore (Eds.),
Elements of Quality Online Education, Practice and Direction (pp. 13–45). Needham, MA: Sloan Center
for Online Education.

Swan, K., & Shih, L. F. (2005). On the nature and development of social presence in online course discus-
sions. Journal of Asynchronous Learning Networks, 9(3), 115–136.

Tallent-Runnels, M. K. Thomas, J. A., Lan, W. Y., Cooper, S., Ahern, T.C., Shaw S. M., & Liu, X. (2006).
Teaching courses online: A review of the research. Review of Educational Research, 76(1), 93–135.

Tidwell, L. C., & Walther, J. B. (2002). Computer-mediated communication effects on disclosure, impres-
sions, and interpersonal evaluations. Human Communication Research, 28(3), 317–348.

Tu, C. H. (2002a). The measurement of social presence in an online learning environment. International
Journal on E-learning, 1(2), 34–45.

Tu, C. H. (2002b). The impact of text-based CMC on online social presence. The Journal of Interactive
Online Learning, 1(2).

Tu, C. H., & McIssac, M. (2002). An examination of social presence to increase interaction in online classes.
American Journal of Distance Education, 16, 131–150.

Webster, J., & Hackley, P. (1997). Teaching effectiveness in technology-mediated distance learning. Acad-
emy of Management Journal, 40(6), 1282–1309.

Wise, E., Chang, J., Duffy, T., & del Vale, R. (2004). The effects of teacher social presence on student
satisfaction, engagement, and learning. Journal of Educational Computing Research, 31(3), 247–271.

Witt, P. A., Wheeless, L. R., & Allen, M. (2004). A meta-analytical review of the relationship between
teacher immediacy and student learning. Communication Monographs, 71(2), 184–207.

Wu, D., & Hiltz, S. R. (2003). Online discussions and perceived learning. Paper presented at 9th Americas
Conference on Information Systems. Tampa, FL. Retrieved 3.20.2007 from: http://www.alnresearch.
org/Data_Files/articles/full_text/wu_Hiltz(2003).pdf

Wu, D., & Hiltz, S. R. (2004). Predicting learning from asynchronous online discussions. Journal of Asyn-
chronous Learning Networks, 8(2) 139–152.

123

http://www.alnresearch.org/Data_Files/articles/full_text/wu_Hiltz(2003).pdf
http://www.alnresearch.org/Data_Files/articles/full_text/wu_Hiltz(2003).pdf


346 A. Caspi, I. Blau

Author Biographies

Dr. Avner Caspi is a lecturer in the Department of Education and Psychology, The Open University of
Israel. He is also a member in Chais Research Center for the Integration of Technology in Education. His
main research interests are educational technologies, instructional theories, and cyberpsychology.

Ina Blau received her Master degree in Education from The Open University of Israel. She teaches music in
two regional schools in northern Israel, and work toward her Ph.D. in education at the University of Haifa.

123


	Social presence in online discussion groups: testing three conceptions and their relations to perceived learning
	Abstract
	Social presence as perception of other given the subjective quality of a medium
	Social presence as self-projection onto the group
	Social presence as social identification
	The relations between social presence and perceived learning
	Method
	Background
	Participants
	Instruments
	Results
	Discussion
	Summary
	Acknowledgements
	References


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (None)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (ISO Coated v2 300% \050ECI\051)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Perceptual
  /DetectBlends true
  /ColorConversionStrategy /sRGB
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 524288
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 150
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org?)
  /PDFXTrapped /False

  /Description <<
    /ENU <>
    /DEU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [5952.756 8418.897]
>> setpagedevice


